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LEADERSHIP
DEVELOPMENT

Total Volunteer Hours

<400
Most Popular Sessions

Entrepreneur Bootcamp

Lead To Serve

Navigating the Professional 

Landscape

For The Love of Money

Lead To Serve

Highlights

Over 500 professionals developed

Increase of 30% in attendance

24 speakers participated in-kind

Produced a total of 12 workshops



LEADERSHIP

DEVELOPMENT

August GBM – The 360 of Health: candid 
conversation on health and wellness, 
balancing your mental and physical health 
and overall well-being as a YP; collected 
toiletry items for the affiliate.

September GBM – The Power of Servant 
Leadership: influential community leaders 

share how they incorporate servant 
leadership into their personal/professional 

lives. 

October GBM – The YP 20/20 Experience: YPs 
received expert advice on how to refine their 
personal brand from brand consultants, men's 
and women's fashion experts.



LEADERSHIP

DEVELOPMENT

November GBM – The YP 20/20 
Experience: YPs learned how to 
effectively create a vision, manage 
goals and live in their purpose.

February GBM – For The Love Of Money:
interactive and in-depth conversation on the 

best ways to invest in yourself and your 
future and have fun while doing it!. 

March GBM – The YP 20/20 Experience: YPs 
learned how to effectively communicate 
successfully in both personal and 
professional settings. 



LEADERSHIP

DEVELOPMENT

April GBM – Navigating The 
Professional Landscape: YPs learned 
tips and tricks on how to effectively 

drive success and elevate to the next 
level.

May GBM & Small Business Week –
Salute to Small Business:

• Monday, May 2nd: General Body 
Meeting – shined a much-deserving 
light on small business owners and 
entrepreneurs!

• Wednesday, May 4th: YP Small Biz 
Blackout – four counties, four small 
business, patronized and highlighted 
at the same time!

• Saturday, May 7th: Small Business 
Tour - Get on the Bus! – bus tour 
around Atlanta hitting four small 
businesses!



LEADERSHIP

DEVELOPMENT

YP Community Board Membership



COMMUNITY
IMPACT

Total Volunteer Hours

<500
Most Impactful Service Events

Comcast Cares

Project Ready

Hygiene Kit Drive

Beyond the Ballot

Day At The Capitol

Highlights

Over 8 service projects executed that
ranged from voter registration drives 10 
registering 100 citizens, political forums 3, 
supply drives for the affiliate 3, and our 
annual health fair held with our local 
Guild.  



COMMUNITY
IMPACT

ULGA Winter Coat & Sock Drive: YPs, along 
with the Guild, collected and distributed 
coats, socks, and other items to those in 
need.

7th Annual Day at the Capitol:  YPs learned 
about upcoming bills and had chance to 
meet and advocate issues to their 
legislators.

Beyond the Ballot:  YPs were encouraged to 
educate themselves and get involved in the 
political process with the advice and guidance 
of young local political, civic and community 
leaders



COMMUNITY
IMPACT

Voter Toolkit for State of Georgia



COMMUNITY
IMPACT

Voter Toolkit for State of Georgia



COMMUNITY
IMPACT

S.O.T.U Watch Party and Panel: Urban League of Greater 
Atlanta-Young Professionals and New Leaders Council Atlanta for 
President Barack Obama's last State of the Union Address.  



MEMBERSHIP
DEVELOPMENT

Total Membership Count Hours

2 HUNDRED 10
Most Impactful Engagements

YP Kickball

YP Pool Party

Member Orientation

YPeer Program

Join Week 2016

Highlights

Over 20 membership touch points to ensure 
they are engaged, informed, and 
empowered to do service have fun. This 
year we launched the YPeer program, which 
pairs new members with seasoned ones! 



FUND
DEVELOPMENT

Total Amount Raised

17 THOUSAND
Largest Sources of Affiliate Give

Ga Gives Day

Equal Opportunity Day

Spirit of the League

Project Ready

General Operation Fund

Highlights

This year were gave a total of $15,000 to the 
affiliate for various uses, included the Equal 
Opportunity Day Dinner silent auction, table 
sponsorship at major events, and donation for 
scholarships to Project Ready seniors.



COMMUNICATIONS

Total Facebook Likes

3 THOUSAND
Most Subscribers Per Outlet

MailChimp

Facebook

Twitter

Instagram

GroupMe

Highlights

Our communication strategy passes through 
email blasts and major social media 
platforms.  We share and re-share all affiliate 
events and programs, as well as our Guild.


